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Introduction 

The more-than-exponential development of technologies, together with the ever-

higher demand for high-quality information about products, positioned tech media in 

general, more concretely, electronic product reviews as an important component in 

customer choices. It is in a business where trust is so fundamental that ethical 

standards, more often than not, lie at the heart of its building blocks for credibility and 

long-term success. However, all sorts of potential ethical challenges, like biased 

reviews owing to corporate sponsorships, misinformation, and breaches of users' 

privacy, have made the entire tech media industry vulnerable. These challenges not 

only jeopardize and tarnish consumer trust but also damage the sector's credibility. 

This paper seeks to explore how a technology media company that reviews electronic 

products can be set up as an ethical leader within the industry. The paper will draw 

from insights developed during the class Communication Ethics and underline the 

integral importance of embedding ethical principles at the heart of business operations. 

As Vivian Ta (2024) highlighted, the medium of communication and the tone used are 

just as important as the content itself in engaging stakeholders for trust and 

understanding. This is even truer in a tech media setting, where so much depends on 

transparency and authenticity. 

This paper’s central aim is to present a universal framework of how such a company 

can embed and communicate high ethical standards. This means internally educating 



employees on ethical practices, building a culture of responsibility, and developing 

great reporting mechanisms. Externally, it comprises transparent communication with 

consumers, responsible collaboration with manufacturers, and engaging consumers in 

public welfare through its corporate social responsibility (CSR) programs. The paper 

draws upon established theories, such as deontology and virtue ethics, in order to 

determine how ethical frameworks can be used to direct decision-making that will 

promote a reputation of trustworthiness. 

This paper posits that both internal and external strategies are required for ensuring 

ethical standards not only be done but also be seen as credible by diverse stakeholders. 

The ultimate goal shall be presenting the company as a credible source of information 

that makes sure of fairness, objectivity, and the well-being of society, hence creating a 

benchmark of ethical excellence within the tech media industry. 

 

Establishing Ethical Standards for the Company 

In the technology media business, ethical standards are nothing less than a 

competitive advantage but a source of trust and credibility. An ethical framework 

concerning fairness, transparency, and accountability in an enterprise dealing in 

electronic product reviews protects the stakeholder interest in the reputation of not 

only the company but also itself. In light of such theory support as deontology 

grounded on adherence to universal principles and virtue ethics putting much 

emphasis on the character of moral agents, ethical standards within the company 

should be directed towards the mission statement and unbiased, reliable reviews. 



Core Values and Ethical Principles 

The foundation of the company’s ethical standards rests on three core values: 

transparency, objectivity, and social responsibility. Reviews maintained unbiased, 

without the influence of sponsorships or external pressure, are ensured by objectivity. 

The transparency is to share the methodologies, idea criteria, as well as any 

affiliations with the manufacturer in order to provide reinforcement to consumers. 

Social responsibility goes beyond individual reviews to promote sustainable 

consumption and encourage informed decision-making among customers. These 

values echo the principle of integrity highlighted in ethical leadership studies 

(Goleman, 2000), where trust is cultivated through consistent and authentic behavior. 

Process of Developing Ethical Standards 

The development of the company’s ethical framework involves a participatory 

approach that integrates inputs from employees, industry experts, and consumers. 

Initially, an internal task force will be formed to research industry best practices and 

identify potential ethical risks. For example, adopting guidelines from established 

organizations, such as the Society of Professional Journalists’ (SPJ) Code of Ethics, 

can provide a foundational structure for the company’s policies. 

Moreover, stakeholder engagement is critical. Conducting focus groups with 

employees and consumer surveys can ensure that the ethical standards reflect both 

internal values and external expectations. This aligns with the stakeholder theory, 

which emphasizes the inclusion of diverse perspectives in ethical decision-making 

(Freeman, 1984). The resulting guidelines will be consolidated into an ethics manual, 



serving as a comprehensive reference for employees. 

Key Ethical Policies 

The company’s ethical policies will address three main areas: 

1. Editorial Independence: To avoid conflicts of interest, reviewers must 

disclose any relationships with product manufacturers. Sponsored content will 

be clearly marked, and editorial teams will operate independently of 

advertising teams to maintain objectivity. 

2. Data Transparency: All review methodologies, including testing protocols 

and scoring systems, will be publicly disclosed. This transparency helps 

consumers trust the accuracy and fairness of reviews. 

3. Sustainability Initiatives: The company will encourage eco-friendly 

consumption by highlighting sustainable product options and advocating for 

responsible disposal practices, aligning with its social responsibility values. 

Ensuring Compliance and Accountability 

To ensure these standards are upheld, a multi-tiered compliance system will be 

implemented. Employees will receive mandatory ethics training during onboarding 

and through annual workshops. These sessions will emphasize the importance of 

adhering to company policies and provide guidance on navigating ethical dilemmas. 

Additionally, an ethics committee will be established to oversee adherence to these 

standards and address any violations. 

The company will also implement a whistleblower policy, allowing employees and 

external stakeholders to report unethical behavior anonymously. Studies on 



organizational ethics highlight that such mechanisms are essential for maintaining 

accountability and fostering an ethical culture (Kaptein, 2011). The committee will 

investigate all reports and take appropriate actions to reinforce the integrity of the 

organization. 

Integrating Ethical Standards into the Company’s Culture 

Ethical standards must transcend policies and become embedded in the company’s 

culture. Leaders play a pivotal role in this process by modeling ethical behavior and 

demonstrating a commitment to the company’s values. Ethical culture, as emphasized 

in Jessica Waggoner’s staircase model (2020), is built incrementally, requiring 

consistent effort and reinforcement. The company will regularly celebrate ethical 

conduct through recognition programs and incorporate ethics into performance 

evaluations. 

The company's alignment of ethical standards with theoretical frameworks and 

practical applications will cement a case of trust and credibility for the company. Both 

these standards will be a guide of what we do every single day, but they'll also be a 

beacon for the industry as a whole and a precedent that the wider tech media should 

follow. 

 

Internal Strategies: Communicating Ethical Standards to Employees 

Establishing ethical standards within an organization requires far more than mere 

documentation; it demands participation and commitment on the part of every staff 

member. Especially for a tech media company that covers electronic product reviews, 



it matters that stakeholders within the company understand, buy-in, and live lives by 

these standards as a vital component of creating a culture of integrity and 

accountability. Education, cultural change reinforcement, and feedback mechanisms 

are important internal strategies for embedding ethical values into day-to-day 

operations. 

Ethical Education and Training 

Internal ethical communication is anchored on education. To onboard a new employee, 

they will go through a full onboarding program in which they will learn all about the 

company’s core values, ethical standards, and operational guidelines. These sessions 

will focus on real-world scenarios, such as handling conflicts of interest with product 

manufacturers or maintaining transparency in sponsored content. 

Annual workshops will ensure that ethical principles remain top of mind for all 

employees. As Vivian Ta (2024) emphasized, the medium and delivery of 

communication are critical for fostering understanding and alignment. Workshops will 

utilize interactive formats, including role-playing exercises and group discussions, to 

engage employees and reinforce the practical application of ethical standards. 

The inclusion of case studies, such as controversies involving biased reviews in the 

tech media industry, will provide employees with examples of ethical challenges and 

their consequences. Such training aligns with the concept of ethical leadership, where 

leaders not only model behavior but also actively educate their teams (Goleman, 

2000). By equipping employees with the knowledge and tools to navigate ethical 

dilemmas, the company ensures consistent adherence to its standards. 



Building an Ethical Corporate Culture 

Establishing an ethical corporate culture requires the involvement of leadership at all 

levels. Leaders are expected to model ethical behavior in their interactions and 

decisions, thereby reinforcing the company’s values. As Waggoner’s staircase model 

(2020) suggests, ethical leadership is foundational to building a culture of trust and 

accountability. When leaders consistently demonstrate integrity, employees are more 

likely to internalize and replicate these behaviors. 

To further embed ethics into the corporate culture, the company will integrate ethical 

considerations into performance evaluations. Employees who consistently uphold and 

promote ethical practices will be recognized through awards or bonuses, signaling the 

company’s commitment to prioritizing ethics alongside productivity. This approach 

draws from Kaptein’s (2011) research, which highlights the importance of aligning 

rewards with ethical conduct to sustain an ethical culture. 

Additionally, the company will foster open communication channels to encourage 

employees to discuss ethical concerns or uncertainties. Regular town hall meetings 

and team discussions will provide opportunities for employees to seek clarification 

and share their perspectives on ethical challenges. By normalizing discussions around 

ethics, the company creates an environment where ethical behavior is celebrated 

rather than avoided. 

Reporting and Feedback Mechanisms 

Effective internal communication requires systems for employees to voice concerns 

and provide feedback. The company will establish a whistleblower platform that 



enables anonymous reporting of unethical behavior. Such platforms are vital for 

promoting accountability while protecting employees from retaliation (Kaptein, 2011). 

Reports will be reviewed by an ethics committee, which will investigate issues 

thoroughly and recommend corrective actions when necessary. 

Feedback mechanisms will also include periodic surveys to gauge employee 

understanding of and alignment with the company’s ethical standards. Insights from 

these surveys will guide the refinement of training programs and policies, ensuring 

they remain relevant and effective. 

Aligning Internal Strategies with Broader Goals 

The internal strategies are not standalone initiatives but integral components of the 

company’s overarching ethical framework. By educating employees, fostering a 

culture of integrity, and providing avenues for accountability, the company ensures 

that its internal operations align with its external commitments. As Freeman’s 

stakeholder theory (1984) highlights, the engagement and trust of internal 

stakeholders are essential for achieving broader organizational goals. 

Ultimately, the company’s internal strategies aim to create a cohesive workforce 

united by shared ethical values. This alignment not only strengthens the company’s 

reputation but also enhances its ability to deliver unbiased, trustworthy content to 

consumers. By embedding ethics into the core of its operations, the company 

positions itself as a leader in the tech media industry, setting an example for others to 

follow. 

 



External Strategies: Communicating Ethical Standards to Customers and 

Partners 

While establishing ethical standards internally is crucial, a tech media company must 

also prioritize external strategies to communicate its values effectively to customers, 

industry partners, and the broader public. The company’s approach to external ethical 

communication relies on the foundation of transparency, trust building, and active 

involvement with external stakeholders. These strategies go in line with enhancing the 

reputation of the company and securing its leading position in ethical behavior 

relevant to the tech media industry. 

Transparent Communication with Customers 

Trust with customers is vital, and it is dependent on the company’s reviews, so it is 

important to be transparent with them. In order to do that, the company will publish 

information about its review methods, rating criteria, and any possible conflicts of 

interest. For example, it will clearly be mentioned whether products were given by 

manufacturers or were bought on their own. Labeled prominently, sponsored content 

will also be clearly marked as such in order to avoid misleading readers, in keeping 

with proposed ethical guidelines for advertising disclosures from the Federal Trade 

Commission (FTC). 

Furthermore, the company will have a section on it's website dedicated to explaining 

their ethical policies and actions that are taken to assure they are functioning in an 

ethical manner. This agrees with Freeman’s stakeholder theory (1984) that is 

associated with the concern and expectation of heterogeneous stakeholders. The 



company gives this information away to proactively show fairness and objectivity. 

The company will additionally employ a feedback mechanism aiming to capture 

users' opinions regarding the transparency and the usefulness of reviews. An ongoing 

review of these reviews to update as directed by the reviews and feedback from the 

user bases gives the company to be responsive to the user base and to keep the content 

accurate and relevant. 

Ethical Collaboration with Partners 

In such a business as technology media, tight cooperation with manufacturers and 

advertisers is inevitable. However, to maintain the credibility and independence of the 

company, such relationships have to be seriously guided by an ethics guide. 

Collaboration agreements will include provisions that the content of reviews will not 

be prejudiced by manufacturers, and any advertising cooperations shall be completely 

separated from the editing activity. 

The company will develop a Code of Ethics for Collaborators to help bring these 

partnerships forward and establish expectations of transparency, fairness and 

accountability. Without question, this safeguards the company’s reputation because it 

will promote ethical practices among industry partners and create a more trustworthy 

tech media ecosystem. 

Promoting Responsible Consumption 

The company’s external strategies also encompass business relations and other wider 

social responsibilities. Aware of its power as a medium, the company will be proactive 

in promoting responsible consumption. This includes highlighting sustainable and 



eco-friendly products in its review and educating consumers the environmental effects 

of electronic waste. 

The company will also have external strategy and thus work will be done through 

Corporate Social Responsibility (CSR) initiatives. For example, cooperating with any 

organization involved in the recycling of e-waste, whereby it can continue to exhibit 

its own corporate social responsibility. Studies have shown that CSR efforts enhance 

brand loyalty and consumer trust (Carroll & Shabana, 2010), making them a strategic 

priority for the company. 

Building Public Trust through Community Engagement 

Community involvement might be a way of actively restoring the public's lost 

confidence in the ethical practice of the company. That includes hosting webinars or 

Q&As that let customers talk to reviewers and understand the company's ethics. 

Doing this by humanizing its operations helps the company create closer ties with its 

audience. 

Additionally, the company will be a voice in the tech media industry forums and 

conferences pushing for higher ethical standards across the sector. Such sharing of 

experience and best practices further seals the company's credibility, making it a 

leading thinker in ethical communication. 

Measuring the Effectiveness of External Strategies 

The company will ensure that the success of these external strategies is measured with 

repetition through metrics like customer satisfaction surveys, online engagement rates, 

and the quantum of positive feedback received. Third-party audits can also validate 



that the company follows its commitment to ethics and hence is more credible. 

Aligning External Strategies with Internal Values 

The success of these external strategies relies on alignment between them and the 

company's internal ethical culture. According to Vivian Ta (2024), consistency in the 

communication between internal and external channels is crucial if you want to build 

trust around your brand. The company integrates its values into every aspect of 

external communication in order to communicate with its workforce and with the 

public as a whole through a single message. 

In conclusion, the company’s external strategies are framed to create transparency, 

build trust, and encourage ethical conduct both inside and outside the tech media 

industry. The company adopts a clear communication, responsible partnerships, and 

active community engagement, so that its ethics are not only communicated, but also 

accepted by all the stakeholders. 

 

Marketing and Promotional Goals: Driving Ethical Standards 

The marketing and promotion activities can well show a company’s commitment to 

ethical standards. Ethical marketing is not only for informing the values but also for 

strengthening trust among stakeholders for a tech media company that mainly focuses 

on electronic product reviews. In this section, we outline the company’s marketing 

and promotional goals, the strategies to attain them and the tools employed to evaluate 

their success. By doing this, the company will be sure to keep its internal values and 

public image in line. 



Internal Marketing: Reinforcing Ethics Among Employees 

It is internal marketing that focuses on making sure employees understand and 

embody the company’s ethical principles. This is about making communication 

channels consistent which will always highlight ethics in everyday business. 

• Employee Engagement Campaigns: Newsletter, intranet update, and internal 

workshop will continue to reinforce and highlight ethical Achievements. For 

instance, quarterly communications may report employees showing exemplary 

compliance with its code of conduct, fostering responsibility and pride in 

corporate culture. 

• Recognition Programs: According to Goleman (2000), encouraging ethical 

behavior is a way of making it valuable. Motivational tools are recognition 

programs that reward employees for taking ethical actions, such as 

whistleblowing or suggesting a change in company policies. 

• Transparent Leadership Communication: Ethical goals will be 

communicated by leaders who will also take an active role in assuring 

alignment of these goals throughout the organization. Regular town halls and 

open forums will encourage two-way communication where employees can 

ask questions and provide feedback about the practice of ethics. 

External Marketing: Building Trust with Consumers and Partners 

External marketing makes the public, customers, and partners understand the 

company’s ethical values. This effort is built on transparency and authenticity. 

• Ethics-Centric Branding: Brand image of the company will be such that its 



ethical values would become part of its branding and it will be famous for 

trustworthiness and objectivity. Companies will talk tag lines and slogans 

about “Unbiased Reviews You Can Trust.” 

• Content Marketing: The public will be educated on ethical practices in the 

tech media industry through blogs, videos and social media posts. The topics 

could be something like “How We Make Sure Fair Product Reviews” or “Why 

Transparency Is Important In Product Testing.” But these efforts not only put 

the company in the role of thought leader, but also solidify the values of the 

company. 

• Social Responsibility Campaigns: Publicly visible CSR initiatives, like e-

waste recycling drives or tie ups with environmental organizations, will 

reinforce the company’s commitment to sustainability. According to Carroll 

and Shabana (2010), CSR activities help build the brand loyalty by linking 

corporate actions with value consumers associate with the brands. 

Promotional Goals: Reaching a Broader Audience 

The company promotes its activities by widening the range of its reach while keeping 

to its ethical commitments. The strategies will focus on aligning marketing tactics 

with company’s principles. 

• Ethical Advertising: Paid promotions will clearly and concisely disclose 

sponsorship or a partnership according to the Federal Trade Commission's 

(FTC) requirements. Instead of sensational, made-up stories, advertising 

campaigns will focus on the company’s unique value proposition of being 



unbiased, transparent reviews. 

• Community Outreach: Webinars, live Q&A sessions, or technology 

workshops will build direct engagement with audiences. During these, the 

company can show how its ethical standards are put into practice and will help 

develop better relationships with consumers. 

• Strategic Partnerships: Cooperation with third-party organizations, 

perceived as trustworthy instances, consumer advocacy, or sustainability-

focused NGOs- adds much credibility to the company's efforts towards 

sustainability. Partnerships will be transparently disclosed to prevent the 

appearance of conflict of interest. 

Assessment Tools for Marketing and Promotion 

Continuous improvement requires the evaluation of the success of marketing and 

promotional strategy. 

• Metrics and Feedback: Key performance indicators (KPIs) include website 

traffic, social media engagement, and customer satisfaction scores to 

understand how the campaigns are working. Surveys are going to be very 

important in garnering feedback directly on what consumers feel about the 

company's ethical commitments. 

• Third-Party Validation: Certifications by industrial watchdogs or ethical 

organizations lend credibility and actually show that set ethics are followed. 

Integration of Marketing Goals with Ethical Standards 

Waggoner (2020) emphasize that ethics must be woven into everything, all the way 



down to the aspect of an organization. This also pertains to marketing and promotion. 

Through these efforts, the trust built from internal practices and external strategies are 

reinforced and all campaigns are consistent with the company’s values. 

The conclusion is that marketing and promotional strategies are vital to display the 

company’s ethical commitment. The company will build on internal engagement, 

external transparency, and strategic partnerships to become a top trusted leader in the 

tech media industry. 

 

Evaluation and Improvement Mechanisms: Ensuring Long-Term Ethical 

Standards 

Setting and communicating ethical guidelines is but one step in the development of an 

ethics-concerned organization. In a technology media company dealing in electronic 

product reviews, the task of sustaining credibility over emergent challenges requires 

continuous review and improvement in ethical practices so that stakeholder 

confidence will increase continuously. This section will detail the way of revising the 

efficiency of ethical standards so that their evolution meets the expectations of both 

the industry and society. 

Internal Evaluation Mechanisms 

The study will utilize both qualitative and quantitative methodologies to assess 

compliance and effectiveness of ethics policies at the workforce level. 

• Employee Surveys and Feedback:Biannual anonymous surveys will be 

conducted to assess staff members' understanding and perceptions of the 



organization's ethical standards. These surveys will include questions about 

the clarity of ethical policies, the effectiveness of the training programs, and 

the extent to which staff feels confident reporting unethical behavior. Studies 

by Kaptein (2011) reveal that regular feedback mechanisms in organizations 

improve good practices of ethical behavior on account of the elimination of 

knowledge gaps related to both cognizance and practice. 

• Ethics Committee Reviews: A standing ethics committee would meet 

quarterly to review compliance with internal policies. That would review 

reported breaches of ethical conduct, review the reactions to the breaches, and 

recommend policy revisions based on trends identified. If a specific issue 

appears to recur- such as unclear sponsorship, the committee could 

recommend specialized training or revised guidelines to address the deficiency. 

• Performance Metrics: Integrating ethical adherence into performance 

evaluation guarantees that employees are rewarded for communicating 

corporate values. According to Goleman (2000), reward practices linked to 

desired behavior strengthen an organization's ethical culture. 

External Evaluation Mechanisms 

External mechanisms concentrate on assessing the perceptions of the public and 

partners regarding the organization's ethical commitments. 

• Customer Feedback: Digital reviews, social media involvements, and direct 

responses by customers will provide critical information on how well the 

organizational openness and fairness meet the targeted audience. High levels 



of trust in the organization's reviews can indicate how well the ethical 

principles have been put into place. 

• Third-Party Audits:The involvement of independent auditors in assessing 

adherence to ethical policies enhances the credibility of the company's 

assertions. Accreditation from industry regulators or ethical bodies may 

function as external confirmation, thereby strengthening consumer confidence. 

• Impact Metrics: It will be further supported by metrics on the transparency 

index: for example, a percentage of reviews disclosing sponsorships and the 

CSR impact reports, including the volume of e-waste recycled through 

company-led initiatives. 

Improvement Mechanisms 

Evaluation without a structured process to act upon the findings is not good enough. 

Improvement mechanisms are needed so that these ethical practices remain relevant 

and effective over time. 

• Policy Revisions: Based on internal and external feedback, the company 

should update its ethical policies each year. For instance, if new demands for 

transparency should be developed using emerging technologies like AI, such 

changes will be included in the guidelines of the company. 

• Ongoing Training: Frequent updates to training programs will keep the 

employees updated about the new ethical challenges and the best practices. 

Workshops on topics ranging from bias in AI-generated reviews to the newest 

Federal Trade Commission guidelines on sponsored content might help 



prepare the personnel for shifting landscapes. 

• Stakeholder Involvement: With reference to approval from the employee, 

customer, and other partners, participation and ownership of the improvement 

process are increased. This approach accords with Freeman's stakeholder 

theory (1984), asserting that cooperation is central to achieving organizational 

objectives. 

Alignment with Broader Goals 

Evaluation and improvement mechanisms are very closely related to the company’s 

internal as well as external strategies. These mechanisms by ensuring transparency, 

accountability and adaptability, are aimed at providing the ergonomic for the 

company’s ethical policies to survive and further enhance the company’s reputation 

and success. 

In conclusion, this points to the fact that a very strong mechanism of evaluation and 

enhancement is important to maintaining these ethical standards. The company 

continuously monitors performance and engages all stakeholders in policy refinement, 

and it is ensuring that ethical practices not only exceed expectations but serve as a 

benchmark for excellence in the technology media industry. 

 

Case Study: High Sponsorship and Conflict Over Negative Reviews 

In the tech media industry, not maintaining ethical standards when creating a balance 

between sponsorship relationships and editorial integrity is a very serious issue. Last 

year, a notable example of this challenge was when well-known Chinese tech media 



outlets put Asus' ROG (Republic of Gamers) series of laptops to the test. Though 

these laptops were expected to be performing at a high level, the first tests failed to 

deliver, showing poor gaming performance due to poor heat and inconsistent frame 

rates in stressful gaming situations. Asus reportedly asked outlets to keep the negative 

reviews from being published, worried about the effect on their product launch. 

Ethical Dilemma 

The conflict captured in this situation between what the company must do to remain 

economically viable and what it should do to prove transparency. A major ethical 

dilemma for the media involved is the request for a delayed release. On one hand, 

yielding to Asus’s request might preserve the sponsorship relationship and avoid 

jeopardizing future collaborations. On the other hand, withholding critical information 

could undermine trust among readers and damage the outlet’s reputation for 

objectivity. 

This scenario aligns with challenges outlined in the Communication Ethics course, 

particularly regarding balancing stakeholder interests (Freeman, 1984). While Asus, 

as a key sponsor, represents a vital stakeholder, the ultimate responsibility of tech 

media lies with its audience. The expectation of unbiased and timely reviews 

underscores the ethical obligation to prioritize transparency over financial incentives. 

Company Response and Resolution 

Drawing from its ethical guidelines, the media outlet adopted several measures to 

navigate the situation: 

1. Transparent Communication: The outlet communicated to Asus that it could 



not compromise its editorial independence. The testing methodology and 

results were explained in detail to reassure the sponsor that the reviews were 

based on objective criteria. 

2. Commitment to Timely Publication: The outlet proceeded to publish the 

review as scheduled, detailing both the strengths and weaknesses of the ROG 

laptops. The report included thorough explanations of the testing conditions, 

giving readers a clear understanding of the results. 

3. Constructive Engagement: To balance transparency with the sponsorship 

relationship, the outlet suggested publishing a follow-up review if Asus 

resolved the identified issues through firmware updates or other improvements. 

This approach allowed the outlet to remain objective while fostering a 

collaborative relationship with the sponsor. 

Outcomes and Implications 

That decision to publish the comments was a decision to adhere to the media's ethical 

practices and to continue to build its reputation as impartial to readers. The sponsor 

initially had a fraught relationship with Asus but in time came to appreciate the 

benefits of constructive advice in product improvement. Typical of the essence of 

ethical leadership, as contributed by Goleman (2000), is that consistent actions based 

on integrity will result in enduring trust. 

Lessons for Ethical Practices 

This case represents the need for a clear policy to distinguish between editorial and 

sponsored activities. In keeping with ethical standards, the action of the media house 



diffused a possibly damaging situation while setting a good example for the wider 

tech media industry. For companies wanting to live up to the highest possible ethical 

standards, this case is a good example of transparency in communications, 

maintaining objectivity, and balancing the interests of all stakeholders. 

 

Conclusion 

Setting high ethical standards within the technology media industry is at once both a 

moral precept and a strategic necessity. This article gives a comprehensive framework 

regarding how to set up, communicate, and maintain the standard of ethics internally 

within the firm dealing in reviews of electronic products. The company has combined 

internal and external strategies with powerful means of evaluation and improvement 

that enable it to remain true to values while adaptively responding to newly arising 

challenges. 

From within, it is institutionalized through education, leadership, and transparent 

mechanisms of feedback that give employees their head to act with integrity. From the 

outside looking in, transparency, responsible partnership, and public engagement have 

bolstered this company's reputation for objectivity and credibility. All moved on 

internal values and external perceptions forward in one uniform and consistent 

message of ethical commitment resonating with the stakeholder. 

Asus’s ROG laptops were the case study for how ethical challenges can be navigated 

in the real world. The company tried its best to balance the conflict of interest 

between the sponsors and the consumers while giving first priority to transparency 



and ethical principles in the case of ASUS ROG laptops. That proves it-workability 

and contribution to long-term success. Further, this illustrates that clear guidelines and 

ethical leadership play a vital role in mitigating conflicts effectively. 

Going forward, the emphasis on continued evaluation and improvement will no doubt 

renew, adapt, and render valid the company's ethical practices. The company will 

necessarily evolve with the changes in industrial technology and altered consumer 

demands, but it can still retain core values. Through good business ethics, one can 

ensure that the reputation of the company is guarded and raise external standards by 

the motivation that inspires other organizations to anchor integrity in their operations. 

Building a highly ethical organization takes effort; it's time-consuming, planned, and 

very determined to push through obstacles. By embedding ethics in each respect of its 

operation, the company has been setting excellence in the industry of technological 

media, proving that such ethical practices are not constraints but a cornerstone of 

sustainable success. 
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